Abstract. Nowadays competition in tourism increases both in the supply of tourism services and with regard to the ways tourists are attracted. In order that Zemgale region can compete with the other regions of Latvia, growth in the tourism industry has to be promoted by engaging local authorities and the local public. According to statistical data available to Zemgale planning region specialists, mostly domestic tourists travel in Zemgale region. The research aim is to assess the profile of a tourist in Zemgale and opportunities for the attraction of potential tourists. The research analysed the most popular tourism objects in Zemgale and the opinions of tourism specialists on the existing situation and prospects for the tourism industry in the region. A tourist in Zemgale is mainly a one-day traveller. Nature tourism objects are mainly visited by families with children or schoolchildren groups. The main prospects for Zemgale region in tourism are associated with the development of new, innovative tourism products or services.
Introduction
Nowadays the tourism industry develops very fast. Competition increases both in the supply of tourism services and with regard to the ways tourists are attracted. Tourism is defined as a stable economic activity. Tourism can be an important factor in the development of European regions. The infrastructure established for the purpose of tourism contributes to local development, while the created and maintained jobs can help to avoid the decline of industry and rural areas (Tourism statistics, 2015). The tourism industry is not independent. An improvement or a deterioration in this industry considerably affects other industries. For this reason, it is important to engage all stakeholders -ministries, local authorities, administrative institutions, entrepreneurs etc. -in tackling tourism industry problems (Latvijas Turisma pamatnostadnes..., 2014). In a general sense, tourism could be considered a demand-driven industry, yet the demand could not be met without supply. The tourism industry differs from other industries in being strongly associated with many other industries and the products supplied by them. That is why tourism cannot be identified as an autonomous, separate industry, and it is impossible to accurately compute its contribution to the economy (Forands, 2011) . The theoretical foundation of tourism broadened when the role and influence of the tourism industry began being comprehended in the world and the EU (Kaufmane, 2011) . Wishes of individuals after their travel increase, therefore the supply of tourism products tends to rise.
In his works, Freijers has analysed and stressed the influence and interaction of tourism with regard to the most important indicators of the national economy:
 tourism and economic growth (i.e. a value-added effect, an effect on GDP);  tourism and employment (i.e. the number of jobs and earnings);  tourism and price levels (i.e. the price level at the residence place of travellers and in foreign countries);  tourism and international trade (i.e. an effect on the balance of payments);  tourism and distribution (i.e. at the individual, regional and national levels);  tourism and concentration (i.e. the competitiveness level in selected industries and market segments);  tourism and ecology (i.e. natural and social sustainability (Frayer, 2011)).
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Jelgava, LLU ESAF, 9 11 May 2018, pp. Tourism contributes to other industries, attracts consumers and raises the overall standard of living. All the mentioned indicators interact and make an effect on the national economy on parish, municipal, regional and national scales. In order that Zemgale region can compete with the other regions of Latvia, growth in the tourism industry has to be promoted by engaging local authorities and the local public. The research object is tourism in Zemgale region, while the research subject is opportunities for the attraction of potential tourists.
The research aim is to assess the profile of a tourist in Zemgale and opportunities for the attraction of potential tourists. The specific research tasks are as follows:
1. To develop the profile of a tourist in Zemgale;
2. To assess opportunities for the attraction of potential tourists to Zemgale planning region.
The research employed the following research methods: data acquisition -document analysis and a sociological method -expert interviews; data processing: analysis, synthesis and graphic; as well as general research methods.
Research results and discussion
After joining the EU, Latvia experienced a period of fast tourism growth, which was followed by a sharp economic downturn that negatively affected the development of tourism. Since 2011, tourism in Latvia has returned to the path of growth. In order for Latvia to be able to compete with the tourism products offered by other countries, it is necessary to identify competitiveness advantages for Latvia. This is required to make tourism growth sustainable (Latvija turisma attistibas..., 2014). One of the largest problems in tourism in Latvia is explicit seasonality, as the consumption of tourism services considerably increase during the warm period of the year. It is important to have something unique and special in the offers of tourism products, which are also of adequate quality. Designing something new in the region that is not available elsewhere and that is demanded during the passive tourism season would be a significant contribution to the tourism industry. The following kinds of tourism are defined as strategic in Latvia:
1) business and event tourism;
2) health tourism;
3) nature tourism; 4) cultural tourism and creative industries (Latvija turisma attistibas..., 2014).
Nature and cultural tourism are mainly specific to Zemgale region, as well as creative industries.
Tourism is defined as a priority in the development programmes of 35 out of 71 municipalities, with cultural tourism being referred to the most frequently. The total number of visitors, including foreigners, served in Zemgale region was the lowest among all the regions. The low figure could be explained by the fact that Zemgale is located very close to Riga and Pieriga; for this reason, foreign tourists prefer staying overnight there, and Zemgale is only a place of objects to be sightseen.
To describe the existing situation in the tourism industry in Zemgale region, the authors used To conduct a quantitative study, the research used the Zemgale tourist coordination team, which was comprised of not only representatives of the administration of Zemgale planning region and of the local government of the municipality, mostly tourism information centre (TIC)
specialists, but also of representatives of the nongovernmental and business sectors. The representatives were sent e-mails with questions. Sixteen expert interviews were carried out -with tourism specialists, consultants, managers, a public relations specialist and a tourism organiser. Figure 1 presents the opportunities for tourism development that were identified based on the expert answers. A number in the parentheses after every opportunity indicates the number of specialists who referred to it as necessary for tourism development in future.
The development of new, innovative tourism products that would attract more domestic and foreign tourists was among the most frequently indicated factors (i.e. five times). The Jelgava city specialists referred to the establishment of the "Caramel Workshop" as a successful example -it was visited by more than 30000 individuals in the first year. The reconstruction of infrastructure, roads in particular, is required in the municipalities having a high proportion of gravel roads and poor-quality asphalt roads. The development of tourism is hindered by non-asphalted roads, the poor-quality infrastructure and the poor condition of paved roads. The need to improve the condition of roads was noted by a third of the experts.
Special attention has to be paid to the establishment of new accommodation facilities, as four municipalities were short of them. The expensive maintenance of such facilities outside the active season when the tourist flow is the lowest was mentioned as one of problems. Making information about tourism opportunities in a municipality available to foreign tourists was of the same importance. The municipality website is one of the first options for visitors to seek information; the website has to be understandable and easy to perceive. Four of the municipalities believed that the development of a website or a booklet in many languages was an opportunity for tourism development. Koknese municipality, for example, had already been working on a new website for tourism (www.visitkoknese.lv), which would potentially attract more foreign tourists. The specialist of Plavinas municipality suggested producing materials on tourism in Lithuanian, Polish, Estonian and other languages. The other municipalities stressed the development of diverse tourist routes.
The municipalities of Dobele and Aizkraukle suggested developing active tourism as one of the opportunities. Active tourism in the municipality provides more opportunities to attract diverse target tourist audiences. There were municipalities that revealed that the lack of their local governments' interest in tourism was the reason for low tourism activity in the municipalities.
Tourism was not a priority for some local governments, as their municipalities had a few tourism objects or they primarily or even secondary tackled other problems.
Source: authors' construction based on ZPR tourism specialist answers, 2017
Fig. 1. Opportunities for tourism development in Zemgale region
The creation of a reliable and unified counting system would be one of the tasks to be performed not only in the municipalities that stressed it as a priority but also in the other municipalities.
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Jelgava, LLU ESAF, 9 11 May 2018, pp. It is important to ensure that destinations are easy to reach by private vehicles and public transport. The Guidelines for Tourism Development stress the fact that the resources invested in a tourism product or service will in no way be repaid if the tourism destinations are not easy to reach.
As tourism develops in the region, it is necessary to work on information availability, new technologies, innovation, coordinated information aggregation and other factors that contribute to the growth of the tourism industry.
The answers given by the specialists on what kind of tourists most frequently visit tourism objects in their municipalities were used to identify the characteristics of a tourist in Zemgale. 
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 the counting is not done at all tourism objects;
 those who do it, do not do that in a unified system (data are difficult to compare);
 tourists themselves do not fill in questionnaires;
 counting of travellers is done by means of a book;
 tourists attend tourism objects individually (do not visit a TIC);
 counting of tourists is difficult to do at a large flow of the tourists (large events);
 tourism service providers do not send in data or only approximate data.
Not only tourism entrepreneurs themselves or the local authority but also the national government have to work on establishing a tourist counting system because it would be easier to aggregate the statistical data and compare them with those for the other regions. Entry to many nature tourism sites in Zemgale are free of charge; therefore, it is difficult to do a count, as no tourism employee is assigned to do it or no tourist counters are installed.
The need for new, innovative tourism products in Zemgale region was mentioned by five of the interviewed specialists. There is a demand for something new and not seen elsewhere by tourists.
It is important for Zemgale region to attract new, knowledgeable specialists in tourism who are able to begin and maintain cooperation between tourism entrepreneurs and national institutions, hold activities and promote the activity of current tourism service producers.
The shortage of hotels and accommodation facilities is the second largest problem in municipalities, as it is difficult to provide accommodation for a large flow of travellers. It has to be noted that the availability of accommodation is only one of the factors that affects the flow of tourists. Entertainment opportunities after doing sightseeing are essential as well. The supply of entertainment in cities is sufficient, whereas in towns and rural areas the situation is opposite.
There is a demand for entertainment by travellers in the evening or at night. This is one of the reasons why tourists do not prefer staying overnight at rural accommodation facilities and, instead, go to Riga or other cities. In their municipalities, the tourism specialists of Zemgale planning region would prefer mostly foreign tourists -either from Lithuania or the Scandinavian countries -, as well local travellers, including schoolchildren and families with children, from the neighbouring municipalities. The tourism information centre specialists would like to see more travellers interested in cultural and historical objects in the city who are curious, patriotic and having a sense of humour.
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Conclusions, proposals, recommendations
The offers of tourism in Zemgale planning region represent cultural, nature and water tourism.
Zemgale is rich in cultural-historical heritage -palaces, manor houses, castle ruins and monuments. Rundale palace and its museum has persistently been the most popular tourism object in the last five years.
According to the information provided by the Zemgale tourist coordination team, individual TICs and Zemgale region as whole had no unified tourist counting system. In some tourism information centres, the counting of travellers was done by means of a book. The counting system in Zemgale region was not unified and complete, as no national legal acts on tourism regulated it.
In the opinion of the experts, the most significant hindering factors for the tourism industry
were the poor quality of roads and the shortage of accommodation facilities, financial resources and new, knowledgeable tourism specialists.
A tourist in Zemgale region is mainly a one-day traveller who, after the sightseeing, stays overnight in Riga or goes to Kurzeme region. Tourists to Zemgale come mainly from the neighbouring countries -Lithuania, Russia and Estonia -and prefer cultural-historical and nature tourism sites. Nature tourism sites are mainly visited by families with children or schoolchildren groups.
In Zemgale region, the key opportunity for tourism development is the creation of new, innovative, elsewhere unavailable tourism products or services of high quality that could attract a large target audience among domestic and foreign tourists. 
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